
 

EXHIBITOR FAQ’S 

 

1. WHAT MAKES A “VIRTUAL BOOTH” WORTH THE EXPENSE? 

A virtual booth is just like having a physical table at ComFish Alaska. We have the ComFish platform divided into 
“Forum Stage”, “Sessions”, and “Expo”. For those that have previously exhibited at ComFish, you know that the 
forums often occur at the Best Western Harbor Room while the tradeshow takes place at the convention center, 
and the brewery and tradeshow floor typically become social gathering places. Now, the commute between 
forums and tradeshow are a click of a button, and social experiences and conversations happen throughout the 
platform. 

In 2020, ComFish Alaska was not able to hold the tradeshow, though we did successfully hold forums. Forums 
were marketed throughout the Pacific Northwest and Alaska, not just Kodiak. The dynamic marketing strategy 
captured just under 3,500 interested viewers. Our marketing strategy has only improved and adding the 
tradeshow back into the experience serves to only capture more of an audience. Bottom line, ComFish Alaska is 
no longer just for Kodiak! 

2. IS THIS TOO COMPLICATED FOR ATTENDEES TO BE SUCCESSFUL? 
 
We have a strategy to tackle any confusion! In general, the platform is as easy to navigate as a simple website, 
but attendees can get even more out of their experience if they know how each feature works. From the 
registration page (think of it just like a registration table), all ComFish Alaska attendees will be directed to the 
first booth at “Expo” which will have a live ComFish staffer explaining the core functionality, nuanced features, 
and answering any questions; just like the typical in-person reception greeters.  
 

3. HOW MUCH DOES IT COST ATTENDEES? 
 
ComFish Alaska 2021 is completely free to attend due to the generosity of our sponsors. We didn’t want to 
create any barriers to attending a virtual event. 
 

4. DO I NEED TO DESIGN MY BOOTH MYSELF? 

No, our highly trained staff will take care of all booth design for you! All we need from you is the content you 
would like to share with show attendees. We’ll even provide you with a helpful list. 

5. WHY DON’T I GET TO BUILD MY BOOTH IF I WANT TO? 

In order for show attendees to have the easiest experience, and for exhibitors to have the highest level of 
impact with their audience, we’re standardizing booth layouts. That way, if an attendee is looking for 
documents, or video demonstrations, they will know exactly where to find them in your booth. 

 



 

6. WHAT CONTENT WILL I NEED TO PROVIDE? 

We’ll have a helpful document checklist. To give you an idea, the content will include your choice of the ability 
to have live video, pictures, document’s/brochures, pre-recorded videos and any other content you could want 
to share! 

7. WILL I ACTUALLY BE ABLE TO INTERACT LIFE AND FACE-TO-FACE? 
 
Yes! All it takes is a webcam. This won’t be just a Zoom call, you’ll have the ability to share your screen, ask poll 
questions of anyone that enters your booth, refer them to extra information and resources throughout your 
booth, and easily collect their “business card”. There is a limit to 5 videos that can be simultaneously streaming 
within your booth, but anyone in your booth can still hear discussion and engage in the “chat” on the booth. 
 

8. CAN I SHARE MY SCREEN FOR A PRESENTATION WHILE IN MY BOOTH? 

Yes! Want to show a video, PowerPoint presentation, pictures, etc? No problem. You’ll simply select the “share 
my screen” option and begin your presentation.  

9. DO I HAVE TO BE IN MY BOOTH THE ENTIRE SHOW? 

No! You will designate the hours a representative will be available, and we will post to your booth information. 

10. HOW WILL ATTENDEES KNOW WHAT HOURS I’M AVAILABLE FOR A FACE-TO-FACE MEETING? 
 
We’ll ask about your live booth hour availability during booth on-boarding and add your schedule to your booth 
content. Booth content will be standardized so that attendees know exactly where to look for your availability. 
Whenever you’re in your booth or looking to drum up some more attendance, just drop a message in the “Event 
Chat” to let attendees know you’re available. 
 

11. CAN ANYONE I CHOOSE BE A BOOTH REPRESENTATIVE? 

Yes! There is no limit to the number of booth representatives that you can have, however, there is a limit to 5 
video attendees at a time. That means that if you have 3 representatives sharing video in the booth, only 2 
attendees can share their video with you at the same time. However, anyone in your booth will be able to see 
the video and use the chat function to interact with your representatives. 

12. HOW CAN I PREPARE FOR FACE-TO-FACE MEETINGS, WHAT TECHNOLOGY WILL I NEED? 

It’s as simple as logging into the ComFish event page from registration and having a digital device with a 
webcam. We recommend a hard-wired internet connection whenever possible for an optimal experience, but 
you can even login through your phone if needed. 

13. CAN ATTENDEES SCHEDULE AN APPOINTMENT WITH ME? 

Yes! To schedule an appointment, they simply need the names of the booth representatives (found in the booth 
content you provide). They will click on the name of the representative they wish to schedule the appointment 
with, and you’ll be sent the request. Additionally, you can request appointments to speak with customers 
through the same function. 



 

 

 

 

14. CAN I HAVE DISCOUNTS AND GIVE -AWAYS? 

Absolutely, we encourage it! In fact, prospective attendees told us the most important aspect of the tradeshow 
to them were the discounts associated with the show. To encourage offering discounts, any booth offering a 
discount on products or services has a booth fee reduction of $50. You can easily collect “business cards” for 
any drawing you wish to have. Lure attendees to your booth by offering drawings at designated times for the 
highest engagements. You can even let attendees know that you’re about to hold your drawing using the event 
“chat” function. 

15. HOW CAN I DRAW ATTENTION TO MY BOOTH? 

Multiple strategies are available, but combination of the following should achieve success: Have a live 
representative available for discussion, give the ComFish Team dynamic content to fill out your booth, utilize the 
event “chat” function to let attendees know that you’re available, offering discounts, or doing prize drawings. 
Help us help you, be sure to reach out to your contact list and let them know you’ll be at ComFish Alaska. 
Share a social post from ComFishAk (Facebook or Instargram), forward an email, etc. 

16. HOW ARE YOU ADVERTISING? 

We’re utilizing a combination of local and streaming radio advertisements, local newspaper ads, banner ad with 
Pacific Fishing Magazine, local radio and newspaper interviews, ComFish Alaska newspaper distributed by 
Kodiak Daily Mirror, email campaigns, paid and targeted social media campaigns reaching Pacific Northwest and 
Alaska, mass mailing invitations and save the dates, and word of mouth spread through targeted commercial 
fishing businesses representative organizations.  

17. IF I HAVE A CREDIT ON MY ACCOUNT FROM COMFISH 2020 CAN IT BE APPLIED TO THIS? 

Yes, credits can be used to purchase booths and sponsorships. Any unused credit will continue to stay with your 
account until used. 

18. ARE YOU OFFERING ANY DISCOUNTS FOR EXHIBITOR BOOTHS? 
 
Yes! Prospective attendees let us know that the most important aspect of getting them to attend the tradeshow 
are the discounts that will be offered. We’re allowing any booth that will be giving a discount on service or 
products during ComFish to have a $50 booth discount. Please indicate your specials when sending booth 
content to the ComFish Team. 
 

19. HOW LONG DO I HAVE TO DECIDE? 
 
Registration closes on March 15th and all booth content needs to be to the ComFish Alaska team no later than 
March 20th so that we can build your booth, allow time for your approval, and give you a personalized testing 
opportunity. 
 


